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This template will help you understand what resources and capacity you have for your 
advocacy strategy and implementation plan. From this, you can develop a more detailed 
budget based on what resources you have, and help you to source resources you need. 

Ask yourself

1. What work are we planning to do?      

    

2. What human and financial resources will it take?      

  

3. Who will do the work?

4. What funds are needed?      

  

5. Are the needed funds available?

6.  If not, where the funds can be found?      

  

Below and on the following page you will find examples of resources commonly needed for advocacy strategy 

and implementation. Additional elements/factors might be added or removed, depending on your specific 

needs and resources.

   

NOTES: 
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